
Faculty of Commerce
 Karim City College, Sakchi, Jamshedpur

Welcomes NAAC Peer Team

Presented By: Dr. Md. Moazzam Nazri 

Head of the Department of Commerce

Karim City College, Sakchi, Jamshedpur.

Email: moazzam.nazri@gmail.com

mailto:moazzam.nazri@gmail.com


About us Vision and 
Mission

Teaching and 
Learning

Departmental 
Activities and 
Achievement

SOWC 
Analysis

Teachers 
Profiles and 

Achievements
Students 

Achievements

Infrastructure 
Support

Covid-19 
Curriculum

Perspective 
Plan of the 

Department

Highlights



ABOUT US
The Faculty of Commerce became an independent entity with the introduction of the

B.Com course in 1963. Since its inception, the department has consistently been 

pursuing

to enhance its profile by serving the community through education and offering 

additional 

value-added courses. The M. Com program was launched in 2015, further 

strengthening 

the faculty offerings. Over the years, the faculty has established a remarkable 

reputation 

within the university and the state by achieving a high academic success rate, with 

numerous students graduating and post-graduating with distinction and a significant 

number of first-division holders.

Known for its sustained academic excellence, the Faculty of Commerce at Karim City 

College is synonymous with high-quality education in the field of commerce. Its 

primary 

objective is to provide superior, affordable, and professional education to produce 

graduates and postgraduates with strong ethical values and management skills, 
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VISION

"To empower a diverse community of learners and achieve academic 

excellence, foster innovation, and cultivate leadership for a 

sustainable and inclusive future."



To fortify the educational framework for an 

unparalleled learning experience

To  enable the integration of diverse perspectives, cutting-

edge technologies, and immersive learning opportunities 

within our curriculum.

To strengthen collaboration with industries 

and other institutions of repute.

To inculcate among students critical thinking  and to 

generate life skills among students for multifaceted 

challenges.

To nurture students not only in career building but 

also emerge as leaders towards positive societal 

transformations.

To recognize ethical values and instill a profound 
sense of responsibility and societal awareness 

among students

MISSION



THE DEDICATED TEAM

Dr. SK ANWAR ALI
(M. Com, Ph.D.; LL. B)

Mr. RASHID IQUBAL 
ANSARI

( M.Com, NET )

Dr. G. VIIJAYALAKSHMI 
(M. Com, SET, Ph.D.)

Dr. SYED ZAHID PERWAIZ
M. Com, MBA, MA & Ph.D.) 

DR.FOUZIA TABASSUM
(M.Com, M.Phil  Ph.D, NET)

Dr. RASHMI AKHTER
(M. Com, NET, Ph.D.) Dr. AFTAB ALAM 

(M. Com, MBA, Ph.D.)

Dr. MD. MOAZZAM NAZRI
HOD, COMMERCE

 (M. Com; SET, Ph.D.; LL. B)



PAST FACULTY MEMBERS

Dr. Aftab Alam Ansari
(16.07.1987 – 31.01.2022)

Dr. Md. Mushtaq Ahmad
(01.10.1977 – 05.05.2017)

Professor Qamruzzaman
(20.08.1976 – 01.06.2011)

Professor Md. Badruddin
(05.07.1971 – 04.01.2009)

Professor Ali Ashraf
(19.09.1965 – 30.11.2002)

Professor Rashid Alam
(01.08.1967 – 31.12.2001) 

Professor S.M. Amiruddin
(05.07.1971 – 15.02.2004)



Serial 

No.

Name of Faculty Members Qualification Specialization Designation Experience

1. DR. MD. MOAZZMNAZRI M.Com. SET Ph. D, 

LL.B

Finance, Accounts 

and Taxation

Assistant Professor 

and Head 

23years

2. DR.G. VIJAYALAKSHMI M.Com, Ph.D. Finance, Accounts 

and Statistics

Assistant Professor 22 years

3.
DR. SYED ZAHID 

PERWAIZ

M.Com. M.B.A.  M.A 

& Ph. D.

Finance, Marketing 

and Taxation
Assistant Professor 12 Years

4. DR. RASHMI AKHTAR M.Com, Ph.D, NET Finance, Marketing
Assistant Professor 12 Years

5. DR. AFTAB ALAM M.Com. MBA Ph. D Finance, Marketing 

and Taxation
Assistant Professor 8 Years

6. DR.FOUZIA TABASSUM M.Com, M.Phil, Ph.D 

,NET

Finance, Marketing
Assistant Professor 2 Years

7. Mr. RASHID  IQUBAL 

ANSARI

M.Com, NET Finance Assistant Professor 7 Years

8. DR. SK ANWAR ALI

(Guest Faculty)

M.Com. LL.B. Ph. D, Finance, Accounts 

and Taxation

Assistant 

Professor(retired)

24 Years

Faculty Profile



ACHIEVEMENT OF FACULTY MEMBERS

KEY PERFORMANCE INDICATORS

TRAINING 
COURSES 

REFRESHER ORIENTATION WORKSHOPS FDP

PAPERS 
PRESENTED

CONFERENCES SEMINARS WEBINARS

OTHERS



ACHIEVEMENTS OF FACULTY 
MEMBERS

RESEARCH 
PAPERS 

PUBLISHED

JOURNALS
52

CONFERENCE 
PRECEEDINS

4

BOOKS 
PUBLISHED

ELEMENTARY 
OF GST & 

CUSTOM LAWS 
BY Dr. 

M.M.NAZRI

RESEARCH 
SCHOLARS 

UNDER THE 
SUPERVISIOR

Ph.D 
AWARDED

(04)

Dr. BUSHRA

Dr. G. 
VIIJAYALAKSHMI 

Dr SYED 
ZAHID 

PERWAIZ

Dr AFTAB 
ALAM

Dr HOORI 
NADIR

PHD 
PURSUING

(04)

Dr. 
M.M.NAZRI

MR VIKAS
MRS 

PRIYANKA 
MANDAL

MR GUJNESH 
KUMAR 
DUBEY

MR VASU

Training Courses 
86

Paper presented 

and participated in 

Seminar and 

Conferences 

84

Dr. 
M.M.NAZRI



Year-wise Academic Achievements of Faculty Members

Name of Faculty 

Member

Years

Tot

al
2019-20 2020-21 2021-22 2022-23 2023-24

RPP T C PP RP oT RPP T C PP RP oT RPP T C PP RP oT RPP T C PP RP oT RPP T C PP RP oT

Dr. M.M.Naz ri 55 01 03 06 05 07 01 01 02 02 01 01 06 03 01 02 05 02 01 03 12

Dr. G .Vijayalaks hmi 87 03 03 07 04 29 10 02 07 06 05 02 03 02 04

Dr. . SYED ZAHID PERWAIZ 32 01 01 07 04 02 02 04 01 03 02 01 01 01 02

Dr. Ras hmi  Akhtar 22 02 02 06 01 03 01 01 02 02 01 01

Dr. Aftab Alam 93 03 05 14 01 06 11 11 02 01 09 07 04 07 02 01 03 02 03 01

Dr. F ouz ia  T abas s um 9 01 03 01 03 01

Dr. SK  Anwar Ali

Mr. Ras hid Iqubal 11 03 04 01 01 01 01

Total 309 07 10 24 26 11 46 23 01 15 09 12 16 01 15 21 11 11 11 09 07 10 09 14

RPP: Research paper published in Peer Reviewed Journals, UGC care list, and Conference Volume.
TC: Training Courses (Orientation, Refresher, FDP, Workshop, etc)
PP: Paper presentation (in Conferences, Seminars, Webinars)
RP: Resource Persons 
OT: others (Question papers settings and evaluation etc)



YEAR WISE ACHIEVEMENT OF FACULTY MEMBERS
2019-20 to 2023-24



PGRC/DRC /RAC Member

Dr. Md. Moazzam Nazri, HOD, Commerce, served as a Post-Graduate Research Council (PGRC) Member at the 
Department of Commerce & Business Management, Kolhan University, Chaibasa from July 15, 2021, to 
December 2023. He currently serves as a Departmental Research Council (DRC) Member at the Department of 
Commerce & Business Management, Kolhan University, Chaibasa. He is also a Research Advisory Committee 
(RAC) member at the Department of Commerce and Business Management, Jamshedpur Women's University.



STUDENTS’ACHIVEMENTS IN LAST FIVE 
ACADEMIC  YEARS 

STUDENTS’ ACHIEVEMENTS 

ADMISSION RESULT
CAPASITY 
BULIDING 
PROGRAM

PLACEMENT



Numbers of Admission

Year
Total 

Admissions

Student Gender

B.com 
Hons./  
FYUGP

Program M.Com Male Female

2019-2020 765 643 62 60 511 254

2020-2021 821 607 72 142 485 336

2021-2022 712 528 75 109 486 226

2022-2023 551 412 ---- 139 329 222

2023-2024 453 359 ---- 94 254 199



STUDENTS ADMISSION DURING FIVE 
ACADEMIC YEAR 2019-20 to 2023-2024



Teacher Student Ratio

Year

Student

Teacher
Number of the students per 

Teacher

B.Com 
Hons/ 
FYUGP

Program M.Com Total

2019-
2020

643 62 60 765 8 96

2020-
2021

607 72 142 821 8 103

2021-
2022

528 75 109 712 8 89

2022-
2023

412 ---- 139 551 8 69

2023-202 359 ---- 94 453 8 57



Mentor- Mentee  Ratio

S.NO
NUMBER OF 

MEMBERS

SESSION WISE MENTOR-MENTEES 

FYUGP 
2022-2026

FYUGP 
2022-2026

FYUGP 
2023-2027

FYUGP 
2023-2027

FYUGP 
2024-2028

FYUGP 
2024-2028

NO. OF 
MENTEES

MENTOR 
MENTEE 

RATIO

NO. OF 
MENTEES

MENTOR 
MENTEE 

RATIO

NO. OF 
MENTEES

MENTOR 
MENTEE RATIO

1.
DR.MD.MO AZZAM 

NAZRI
62 59:1 45 45:1 53 50:1

2. DR.G  V IJ AYL AX MI 59 59:1 47 45:1 49 50:1

3.
DR.SYED ZAHID 

PERWAIZ
59 59:1 45 45:1 48 50:1

4. DR.RASHMI AK HT AR 58 59:1 45 45:1 52 50:1

5. DR. AF T AB  AL AM 58 59:1 45 45:1 53 50:1

6.
DR. F O UZIA 
T AB ASSUM

45 45:1 44 50:1

7. DR.SK . ANWAR AL I 58 59:1 46 45:1 49 50:1

8.
DR. RASHID IQ UB AL  

ANSWARI
58 59:1 44 45:1 53 50:1



Results During The Five Academic Years 2019-20 To 2023-24

Academic Year

(July to June)

No. of students Appeared No. of students Passed % of Passed Remarks

2019-20

B.Com (Hons) 617 592 96.12

B.Com (Program) 72 31 43.06

M.Com
52 49

94.23 SHAISTA YASMIN GOLD MEDALLIST 

(UNIVERSITY TOPPER SEASSION 2017-

19)

2020-21

B.Com (Hons) 616 590 95.78

B.Com (Program) 66 61 92.42

M.Com
52 51

98.08 TEHERA AFREEN  GOID MEDALLIST 

AND OVER ALL UNIVERSITY TOPPER 

2018-20

2021-22

B.Com (Hons) 603 594 98.51

B.Com (Program) 54 46 85.19

M.Com
84 82

97.62 NISHAT PERWEEN GOLD MEDALLIST 

AND OVER ALL UNIVERSITY TOPPER 

2019-21

2022-23

B.Com (Hons) 442 404 94.34

B.Com (Program) 44 20 45.45 SHAHIN NAAZ OVER ALL UNIVERSITY 

TOPPER AND GOLD MADELLIST

M.Com 85 82 96.47

2023-24

B.Com (Hons) 484 395 81.61

B.Com (Program) 15 10 66.67

M.Com 112 91 81.25 SAMAN ERAM GOLD MADELLIST AND 

OVER ALL UNIVERSITY TOPPER 2021-23



Results During The Five Academic Years 2019-20 To 2023-24



OUR UNIVERSITY TOPPERS 

SHAISTA YASMIN
2017-2019

85.38%

TAHIRA AFREEN

2018-2020
89.88%

NISHAT PERWEEN
2019-21
89.94%

SAMAN ERAM
2021-2023

82.40%

Overall University Topper Shahin Naaz receiving an award 

from Vice Chancellor Kolhan University, Chaibasa, West 

Singhbhum

AYESHA ISHAQUE
2022-2024

83%



Advanced Learners and Slow Learners

The Department assesses the learning levels of the students and organizes special Programmes for

advanced learners and slow learners. To ensure that the required learning has taken place and to 

best support student learning the Faculty of Commerce assesses student learning through both 

direct and indirect measures. At the entry level to create a bridge between students’ previous 

knowledge and new material, prior knowledge of students is assessed through a series of multiple-

choice questions in the respective classrooms and a mid-semester assessment is conducted which 

reveals what students have learned, based on the performance students are identified as advanced 

and slow learners. A separate tutorial class is assigned in the routine where the most important 

points or the most confusing aspect of the lecture class is revised in a structured way to reach out to 

each student. 



CAPACITY BUILDING PROGRAMMES ACADEMIC YEAR 2019-20 to 2023-24

YEAR Name of the capability enhancement program Number of students enrolled TOTAL

2019-20 - - -

2020-21

Online Skill Development Training Course Under Mahindra Pride Class Room for Female Students of B.Com 
(Semester -3) (Batch - 01)

157

464Soft Skill training programme by Dept. Of Labour, Employment Training, and Skill Development, Sub Regional 
Employment Exchange,Golmuri, Jamshedpur.

150

2021-22

Under Mahindra Pride Class Room Online Training Programme for employability transfer skill (Batch - 02) 157

Online Skill Development Training Course Under Mahindra Pride Class Room for Female Students of B.Com 
(Semester -3)

36
291

Mahindra Pride Class Room Online Training Programme for employability transfer skill 86

2022-23

Mahindra Pride Class Room Online Training Programme for employability transfer skill 95

221

Mahindra Pride Class Room Online Training Programme for employability transfer skill 44

Offline 60Days Youth Employability Programme Under CSR Initiative of Tata Consultancy Services 30

7 Days Online workshop on Microsoft DigiSaksham Programme Under NCS Project of Ministry of Labour and 
Employment

19

Online 60 Days Youth Employability Programme Under CSR Initiative of Tata Consultancy Services 50

2023-24

Model Career Centre of Tata Steel Foundation, to prepare students for career interest through Mock Interview 50

503

Online Skill Development Training Course Under Mahindra Pride Class Room for Female Students of B.Com  52

Online 60Days Youth Employability Programme Under CSR Initiative of Tata Consultancy Services 50

Regional Planning Office of Jamshedpur, Employment, Training and skill Development Department of Government 
of Jharkhand. Online Registration Camp

370

Soft Skill training programme by Dept. Of Labour, Employment Training, and Skill Development, Sub Regional 
Employment Exchange. (EXCEL Programme)

6

TATA Power Community Development Trust (TPCDT) and TATA Power Jobera, A Literacy Initiative Group (ALIG) 
10 days training programme in Hybrid Mode

78

TATA Power Community Development Trust (TPCDT) and TATA Power Jobera, A Literacy Initiative Group (ALIG) 
10 days training programme in Hybrid Mode

22



CAPACITY BUILDING PROGRAMMES 
ACADEMIC YEAR 2019-20 to 2023-24



TOTAL NUMBER OF CAPACITY BUILDING 
PROGRAMES DURING FIVE ACADEMIC YEARS

2023-2024

34%

2020-2021

31.04%

2022-2023

14.9%

2021-2022

19.7%



TOTAL NUMBER OF PLACEMENTS DURING FIVE ACADEMIC 
YEARS

2019-20 to 2023-2024

2019-20, 21

2020-21, 13

2021-22, 28

2022-23, 76

2023-24, 48
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FIVE YEARS DEPARTMENTAL ACTIVITIES 2019-20 to 2023-24  

ACADEMIC YEAR (JUNE TO JULY) NAME OF EVENT COLLABORATION INSITITUTION DATE OF EVENT

2019-2020 • WEBINAR ON MIGRATED LABOUR IN COVID-19 

EFFECT ON ECONOMY.

29.06.20

• WEBINAR ON COVID-19 DEADLY VIRUSES IS 

CHANGING CONSUMER BEHAVIR.

18.06.20

• WEBINAR ON COVID-19 EMPLOYER-EMPLOYEE 

RELATIONSHIP IN INDIA.

11.06.20

2020-2021 • ONE WEEK ONLINE NATIONAL 

INTERDISCIPLINARY WORKSHOP ON RESEARCH 

METHODOLOGY.

UNIVERSITY DEPARTMENT OF COMMERCE AND 

BUSINESS MANAGEMENT, KOLHAN UNIVERSITY 

CHAIBASA.

16.06.20 - 21.06.20

• DISSERTATION WRITING WORKSHOP. 22.08.20

• TWO-DAY ONLINE FACULTY DEVELOPMENT 

PROGRAMMME ON DATA ANALYSIS IN R USING 

STATCRAFT.

PREDICTIVE ANALYSIS SOLUTIONS PRIVATE LIMITED. 22.07.20 – 23.07.20

2021-2022

• WORLD CONSUMER RIGHTS DAY. 30.03.22

2022-2023 • COMMERCE DAY. 01.08.222022-2023
• COMMERCE DAY. 01.08.22

• TODAY I LEARN (TIL) “INTRODUCTION TO 

RESEARCH”.

03.09.22

• WORKSHOP ON NEP 2020. NATIONAL ACADEMY OF SCIENCES, INDIA 

[JHARKHAND CHAPTER]

05.09.22

• A TWO DAY

•NATIONAL INETERDISCIPLINARY 

CONFERENCE ON AGRICULTURE AND RURAL 

DEVELOPMENT AND THEIR SHARE AND 

STAKE IN OVERALL ECONOMIC GROWTH

NABARD REGIONAL OFFICE, RANCHI, JHARKHAND, 

SPONSORED BY DEPARTMENT OF HIGHER AND 

TECHNICAL EDUCATION, GOVERNMENT OF 

JHARKHAND AND NABARD REGIONAL OFFICE, 

RANCHI, JHARKHAND.

04.01.23 – 05.01.23

• A LECTURE ON UNDERSTANDING  OF 

CONSUMER BEHAVIOUR

03.02.23

• DEPARMENT SEMINAR ON UNION BUDGET. 04.03.23



2023 - 2024 • APPRENTICESHIP CUM JOB MELA.
BOARD OF PRACTICAL TRAINING 

EASTERN REGION, KOLKATA 

MINISTRY OF EDUCATION, 

GOVERNMENT OF INDIA.

14.09.23 – 15.09.23 

• ONLINE WORKSHOP FOR NET 

PREPARATION.

13.02.24

•  NATIONAL STATISTICS DAY NSSO[FDO]SRO,JAMSHEDPUR 29.06.24

• DEPARMENTENTAL SEMINAR FOR 

PG STUDENTS.

08.08.24

• FINANCIAL AWARENESS 

PROGRAM.

RESERVE BANK OF INDIA, REGINOL 

OFFICE,RANCHI

21.08.24

• INDUSTRIAL VISIT BIHAR STATE MILK CO-OPERATIVE 

FEDRATION LTD

10.09.24

• BLOOD DONATION AWARENESS 

PROGRAM AT KARIM CITY 

COLLEGE 

LIONS CLUB OF JAMSHEDPUR 18.10.24



YEAR-WISE 
DEPARTMENTAL ACTIVITIES

 2019-20 to 2023-24  

2023-2024

35%

2022-2023

35%

2019-2020

15%

2020-2021

15%























BEST PRACTICE OF THE DEPARTMENT 

"Since 2023, the Faculty of Commerce at Karim City College, Jamshedpur, has been organizing 

Apprenticeship cum Job Mela in collaboration with the Board of Practical Training (Eastern 

Region) Kolkata, a division of the Department of Higher Education under the Ministry of Education, 

Government of India. These events aim to enhance career opportunities for students.

As a coordinator Dr.M.M.Nazri ,HOD,Commerce, received an award on Regional Apprenticeship  

Day on  7th September 2024 in Kolkata by the Board of Practical Training (Eastern Region) Kolkata. 

















































SWOC Analysis

The Faculty of Commerce can sustain its commitment to 

delivering high-quality education by 

harnessing its strengths and seizing available 

opportunities while proactively mitigating 

weaknesses and overcoming challenges. This approach 

empowers students to succeed and 

contributes significantly to advancing commerce 

education.



Strengths

• Highly Skilled Faculty: The department takes pride in its eight committed faculty 

members, seven 

holding esteemed Ph.D. degrees and the remaining pursuing doctoral study. This robust 

academic 

backbone ensures access to cutting-edge knowledge and expertise.

• Fusion of Teaching and Research: The department seamlessly integrates research within 

its 

curriculum, nurturing a culture of critical thinking and problem-solving that extends 

beyond 

conventional textbooks.

• Research and Academic Contribution: Faculty actively engages in research endeavours, 

completing two UGC-sponsored Minor Research Projects while mentoring Ph.D. scholars. 

Their regular participation in national and international conferences showcases their 

commitment to advancing knowledge. Faculty members have significantly contributed to 



• Students Achievement: Commerce students consistently excel, ranking among the top 

performers in Kolhan University, Chaibasa. During five years students got better job 

opportunities in different types of reputed institutions in corporate and public sectors.

• Holistic Student Development: Recognizing the importance of well-rounded education, the 

department offers diverse workshops and programs to enhance students' knowledge, 

competitiveness, and skill sets.

• Fostering Collaboration: The department encourages a collaborative environment by organizing 

regular parent-teacher meetings and facilitating open communication among students, faculty, and 

guardians.

• Comprehensive Education: Faculty endeavors to provide students with a comprehensive education 

that emphasizes social responsibility, ethical principles, and individual growth.

• Guidance and Counselling: Faculty actively engage in academic and personal counselling, promoting 

the holistic development of students. Collaborations with the Career Planning and Guidance Centre 

further enrich career counselling opportunities.



Weakness

• Lack of modern technology and software for teaching and research    

(e.g., financial modeling software, data analysis tools).

•  Limited access to industry-standard facilities for practical training 

      (e.g., stock market simulators, marketing labs).

• Limited opportunities for students to gain practical experience        

      through internships and industry visits.

• Lack of International research collaborations and publications.

•  Lack of International students to study at the department.

•  Limited use of innovative teaching methodologies (e.g., case 

       studies, simulations, online learning platforms)



Opportunities

•  Forming strategic alliances: Collaborate with leading companies in relevant sectors 

      (e.g., finance, marketing, IT) through internships, guest lectures, joint research       

       projects, and industry visits.

• Partner with research organizations: Collaborate with government research 

     organizations, industry research centres, and non-profit organizations.

• Seek international collaborations: Explore opportunities for international research 

     partnerships and collaborations.

• Encourage student entrepreneurship: Support student-led startups and provide 

     incubation support through business plan competitions, mentorship programs, and 

     access to resources.

• Develop and offer online courses and blended learning programs.

• Introduce specialized programs in emerging areas (e.g., e-commerce, fintech, data 

     science, sustainability).

• Entrepreneurial Potential: Leveraging faculty experience and entrepreneurial mindset 

     presents opportunities for innovation and development.



Challenges:

• Face Competition: The emergence of numerous private universities has intensified 

     competition for student admissions, posing a significant challenge for the department   

     and the college. This necessitates strategies to attract and retain high-quality students.

• Technological advancements: Keeping pace with rapid technological advancements in 

     areas like AI, blockchain, big data, and e-commerce requires constant curriculum 

     updates and faculty development.

• Lack of practical exposure: Limited opportunities for students to gain practical

     experience through internships, industry visits, and real-world projects.

• Limited budget: limited funding for faculty development, research activities, 

     infrastructure upgrades, and student support programs.

• Limited access to technology: Insufficient access to the latest software, tools, and 

     technologies for teaching, research, and student learning

By effectively leveraging strengths and opportunities, while conscientiously 

addressing weaknesses and challenges, the Department of Commerce can sustain 

its commitment to excellence in education, empowering students and contributing 

meaningfully to the progression of commerce education.



Short-Terms Goals (1-2 years)

1.Organise an  International Seminar on Navigating the Future of Global Financial Markets:   

   Trends, Challenges and Opportunities 

2.Conduct a National workshop on Developing e-content for Online Teaching

3. Organise an  Apprentice cum Job Mela in Collaboration with the Board of Practical Training,    

     Eastern Region,  Kolkata.

4.Strengthen and enhance Industry linkages to bridge the academic-industry gap.

5.Publish a half-yearly National Journal of Commerce and Management.

Perspective Plan of the Department

Short-Terms Goals (1-2 years)

1.Organise an  International Seminar on Navigating the Future of Global Financial Markets:   

   Trends, Challenges and Opportunities 

2.Conduct a National workshop on Developing e-content for Online Teaching

3. Organise an  Apprentice cum Job Mela in Collaboration with the Board of Practical Training,    

     Eastern Region,  Kolkata.

4.Strengthen and enhance Industry linkages to bridge the academic-industry gap.

5.Publish a half-yearly National Journal of Commerce and Management.



Mid – Term Goals ( 3-5 years)

1.Implement Digital Transformation initiatives, including the integration of AI into academic    

   and Research Activities

2.Establishment of National Collaborations for Faculty and Student exchange programs

3.Enhance alumni engagement to leverage their expertise and support.

4.Strengthen the research ecosystem by creating specialized centers and increasing funding   

   opportunities.

Long- Term Goals (6-10 years)

1.Achieve recognition as a Center of Excellence in Commerce and Management Education.

2.Advance Infrastructure to world-class standards, including smart classrooms and research 

   laboratories.

3.Foster global collaboration for Joint academic programs, research projects, and 

   International recognition.

Mid – Term Goals ( 3-5 years)

1.Implement Digital Transformation initiatives, including the integration of AI into academic    

   and Research Activities

2.Establishment of National Collaborations for Faculty and Student exchange programs

3.Enhance alumni engagement to leverage their expertise and support.

4.Strengthen the research ecosystem by creating specialized centers and increasing funding   

   opportunities.

Long- Term Goals (6-10 years)

1.Achieve recognition as a Center of Excellence in Commerce and Management Education.

2.Advance Infrastructure to world-class standards, including smart classrooms and research 

   laboratories.

3.Foster global collaboration for joint academic programs, research projects and 

   international recognition.



Thank you
Presented By: Dr. Md. Moazzam Nazri 

Head of the Department of Commerce

Karim City College, Jamshedpur

Email: moazzam.nazri@gmail.com

mailto:moazzam.nazri@gmail.com
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